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A ROYAL 
SCANDAL 



Palace intrigue and 
rumors of affairs 
the marriage of 
Prince Charles 
and Princess 
Diana 










































































































IMAGINE THIS sentence is a single beautiful green plants and 

unbroken continuous constant stream oyour yellow towels folded therei 


steamincj' 


mter flowing 
flowing from 
the natural 


just so and thei 
hot water twists( 
up into the sink 
and winds its way tolhe tub 
where you bathe and the hot 
water is always hot no matter 


\gas water 
\ heater in 
jyour base¬ 
ment up through thwhat because nothing heats water 
copper piping into your kitchen where ifastfastfastfaster than natural gas 
branches out to your dishwasher and youz^^d you can't run out except 
shining white enamel sink befor^^^^aybe f the football team 
continuing its bubblingHgH^^^stops by for showers just 


hot way to your 
where the sun shines 
yellow on 
all your 


imagine that and 
see why gas is a natural. 

Natural Gas 

natural choice for modern living 




ACURA’SFIRnYEAR 
HASBEENAYERY 
AWARDING EXPERIENCE. 


Some automobiles take years to develop a track re 


rd.Acura has developed 


During our first year in business, Motor Trend Magazine named the /Scura 
I Legend Coupe Import Car of the Year* Acura Integra was second. 
j But more importantly, particularly to those who have perhaps adopted a 
"wait and see” attitude before investing in an Acura, we have just been awarded a 
rating of #1 in the J.D. Power and Associates' 1987 Customer Satisfaction index." In 
the automotive business this is the award everyone seeks. We found it in 12 months. 

J.D. Power and Associates is an independent company that prepares the Customer Satisfac¬ 
tion Index" on an annual basis in the U.S.A. The survey is based on a combination of product quality 
and dealer service. A number one rating in CSI is sought by every auto manufacturer in the world. 

Acura won this award by a respectable margin over highly prestigious nameplates such as 
BMW, Mercedes Benz, Saab and Audi. 

Acura owners have spoken. They are satisfied in the knowledge that their investment in preci¬ 
sion craftsmanship, superb handling and elegant styling has paid handsome dividends. 

They are the most satisfied customers. And by speaking so proudly, they are indirectly 
sending a message to those who have been waiting 
lee how Acura performs,* The message is this: ACURA 


It’s never too late to invest wisely. 

























Business can take a lot out of you. 
So we put a lot into Executive Class. 


It’s been a long day’s work, 
a long way from home. And now 
it’s time to unwind. At Air Canada, 
we understand that. So we de¬ 
signed Executive Class to help 
you relax completely. 

It all begins with some very 
special treatment on the ground. 
You’ll enjoy advance seat selec¬ 
tion, your own check in counter, 
priority boarding, deplaning and 
baggage delivery. 

Once on board, you’ll relax 
in a quiet, private cabin. Settle 

extra legroom and a footrest. 


And enjoy the fine cuisine, vin¬ 
tage wines, electronic headsets 
and of course, attentive service. 

With all this service, and 
more than 225 flights daily, 

to fly to 28 major business centres 
in North America, Europe and Asia 
For a lot of comfortable 
reasons. 

Giving Business Our Best. 
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AIR CANADA 

































































THENEWCANADIAN 
AMBASSADOR 
TO EUROPE 



EUROPE’S FAVODRITE 
CANADIANBEER 
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BACARDI 
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The solution to Canada’s 
tragic4,000 traffic deadis 
ayear isn’t just better cars. 
Iti better drivers. 
















DIFFERENT. 
BUT EQUAL. 





























WhereThe Colours Live. 







































COMAft: BY NATURE. 


COMFORT BY CARRIER. 


















Ibigive us ifwe sound 
abit immodest,but it’s time 
we blem 


om. 
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ARIYAL 

SCAIDAL 





















































































































































































































An Historic Event 


AtlheV\fater 












































THE KIND OF 
VOLVO YOU DESIGN 
WHEN YOU’VE 
BEEN DESIGNING 
FERRARIS, 
LAMBORGHINIS 
ANDMASERATIS 
ALL YOUR LIFE. 



The Limited Edition Volvo780 Coupe by Bertone of Italy 




















A SEARCH FOR LEADERSHIP 

in H 1 51 





















































































































































































W E L C O M E 





























































































ffGoldStarcanbringyou 
apictuiefiDm 
22300 miles in spa(^, 
imagipethepicture 
wegiveyouheie. 
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^^Couldn’t 
make Jamaica 
thisyear,so 
webou^tGold 
V instead.” 
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APPLETON 


GOLD 


SPECIAL 
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Challenging 
salted roads 




THEFmST 
TYPEWRITER 
THATTURNSJk 
BORING WRITER 
INTOA 

B<mN WRITER. 


EriTshmaj^" 





















CARTEL 




































































































































































































































